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SDGS: GOALS AND VISION

N Everwear aims to reduce clothing waste while serving BENe\
POVERTY less privileged communities, we gather clothes of high e

quality and give them a second life by redistributing
them to people in need.
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We want to promote sustainability by encouraging others
to repurpose materials, such as: old T-shirts into reusable
bags and scrunchies. Beyond donations, Everwear

CLIMATE focuses on raising awareness about fast fashion and its

ACTION environmental impact, inspiring more responsible f

consumption.

OCEAN
‘ x ’ Our goal is not only to provide immediate
support, but to create long term positive change

through sustainability and community engagement

12 Gocuwmn

Protessional dashourd

Edrprofie

)>5> C) 55> (oormron) - >»>
\\\é\ llml“" 2

CHRISTMAS
FAYRE

HIGHLIGHTS - EVENTS (@EVERWEAR_THAILAND2026
e o)

FRIDAV
SALES

FUNDRAISING ~» >

X-MAS FAYRE® >

As our first event, we ran a ring toss booth at our
school's Christmas fair. It was a successful way to foster
afestive atmosphere while raising

money for our cause. m

‘REWEAR’

‘Rewear’ is a campaign that collects unwanted clothing through donation boxes placed around
our campus. The collected items like clothes, shoes, and other fabrics are then repurposed
into bags and donated!

During Friday sales, we sold
food at lunchtime to engage the
school community, raising
~15,000 baht in total.
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Our GSL group hosted a traditional Thai-style
ring-toss game at the Songkran fair to celebrate
the culture and win prizes. This successful
event engaged the community and raised
~10,000 baht.

These donations are redistributed to those in need or repurposed into
useful items such as reusable bags, extending the life cycle of
materials that would otherwise be thrown away. We actively raise
awareness about the impact of fast fashion through visual content
shared both online and physically making the message more engaging.
Through Rewear, we encourage more thoughtful consumption and
help people see clothing as something with lasting value.

We visited the Chaiyapruk I = 3 -‘ - i '/

Foundation to support the children. LR . X - ] ACTIVITI ES Q @ }

It was a meaningful experience that e 2 .

allowed us to contribute positively to y [ e ; o We organised a workshop where we transformed donated

their environment. X 4 » Y 'y - clothes into scrunchies and bags. This encouraged
creativity while promoting more sustainable alternatives
to one-time-use bags.

For Songkran, we helped clean and organise their space,
creating a fresh environment for the new year. Afterward,
we played sports like football and volleyball with the kids
and enjoyed spending time together.

WORKSHOP

As part of ReWear, we upcycled donated We created a workshop for junior school students to spread
clothes into over 100 reusable bags, which awareness about recycling and upcycling clothes. We taught
them how to turn old clothes into customized bags they could
decorate themselves.

were donated to hospitals for patients to
carry essential items. Many patients lack
suitable bags to organise their belongings,
so this provided practical support while
also reducing textile waste, making our
impact both environmental and meaningful.
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& A SECOND'LIFE

THE STREETS
OF BANGKOK:

WE WENT TO:

SANAM LUANG

HUA LAMPHONG

GRAND PALACE STREETS
RAJADAMNERN

VICTORY MONUMENT
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LOCATIONS WE MAILED CLOTHES TO:

SECOND CHANCE BKK
MIRROR FOUNDATION
NOKKHAMIN FOUNDATION
MERCY CENTRE

THE ORPHANAGE FOUNDATION
OF THAILAND

We visited TOFOT twice, first donating clothes and essential items to
support the children. On our second visit, we donated two washing
machines to help improve their lives in a more sustainable, long-term way.

CHALLENGES

AND HOW WE MANAGE THEM

TEAMWORK

Teamwork was vital to launching Everwear,
improving our communication and trust.
What began as a project evolved as we built
stronger friendships while creating a
meaningful impact together.

SKILLS WE GAINED:

This year, we developed key skills in fundraising, clothing
recycling, and community cooperation. Navigating these
responsibilities built our confidence and organizational
independence. Despite occasional disagreements, we learned to
support one another and work toward shared goals, proving that
teamwork and determination drive meaningful change.

THE IMPACT WE MADE:

HELPED
25,863

FABRICS:

10,947

PCS

FUNDRAISING

Fundraising was crucial, turning our
efforts into tangible support like
donating washing machines to the
Orphanage Foundation of Thailand.

IMPACT:

kg of CO2 reduced

Starting at Hua Lamphong, we met a supportive
community sharing donations like a family. Despite
the scorching heat, we distributed clothes at Victory
Monument, finding the gratitude of the homeless
rewarding. After taking the metro to the Grand Palace
park area to help ten more people, we concluded our
day at Ratchadamnoen. Handing out clothes to
roadside locals left us feeling proud of their impact.

BANGKOK COMMUNITY HELP
FOUNDATION =
We visited the Ci Help

and donated clothes. We are grateful for the
opportunity, as even a small action like this can
help make a meaningful
difference in the
community.

RAISING AWARENESS

We presented at assemblies, put up posters around
campus, consistently posted on our social media, and
visited classrooms to encourage sustainability.

2"° HAND
CLOTHES STORES

We sorted donated clothes, selecting high-quality
pieces to sell to 2nd STREET instead of letting them go
to waste. The proceeds were reinvested into our project,
helping us purchase equipment and essential items for
people in need.
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page and ensured everyone
contributed.

% Repair
{m Rewear
; EVERWEAR

EVENT DAYS:

COMMUNICATION

To ensure alignment, we used regular
communication and group chats to work
effectively. This kept us on the same

THE PROBLEM: A

Fast fashion creates waste, harms the
environment, and involves unfair working
conditions, while many people still lack basic
clothing. Everwear focused on

reusing unwanted clothes to
reduce waste and help
people in need.
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