The Project Title and Logo
Our project is for teenagers in South Korea who face depression; our aim
is to be their strength and motivation for them to continue to believe in
themselves and live one day at a time. Instead of a cliche name, we
wanted to create a name that could reflect the essence of our project. We
finally decided on the name, “FOR TOMORROW”. “FOR TOMORROW”
represents the mindset we are hoping to spread; the mindset to continue,
to persevere, and to stay strong for tomorrow. Our motto is “smile for
tomorrow, live for tomorrow.”
Our logo reflects the message we put out to the audience through our
project. The logo greatly resembles the logo of Amnesty International
which is an organization that fights for global human rights. More
specifically to our project thought, the burning candle represents the teenagers who are struggling
with depression. Like the candle, they are vulnerable; however, the candle does not perish, but
rather fights to brightly shine in the darkness it is surrounded by. The thorn that wraps around the
candle signifies the hardships and troubles of life. We hope that our audience, like the candle,
continues to burn even when they are faced with difficulties.
Aim of the Project
1. Increase awareness of the issue of depression and suicide rate in South Korea, it’s
severity, and how it’s affected by COVID-19.
2. Reduce negative connotations that follow depression and suicide.
3. Encourage students/teenagers in South Korea to stay positive and motivated in life.
The aim of FOR TOMORROW is to spread awareness and knowledge about depression and
suicide, specifically in South Korea. South Korea has one of the highest sucide rates in the world
amongst all ages, and especially the youth. We aim to empathize with and help those
experiencing troubles, especially during the pandemic as restricted mobility and other rights can
worsen one’s depression; even the term “corona blues' came to describe this mental state. We
believe that even just the tiniest touch of happiness can do so much for one person; it may act as
the lighter that initiates the fire of the candle. As a group, we took small, yet significant steps that
could have a meaningful impact on our audience. Even though one candle can not illuminate a
room by itself, hundreds of candles, together, can shine brightly with the potential to flood light to
the whole world.
The Sustainable Development Goals that your project addresses
The Sustainable Development Goal that our project addresses is good health and well-being which
is number 3 of the UNSDG (United Nations Sustainable Development Goal). The ultimate aim of
goal number three, good health and well-being, is to “ensure healthy lives and promote wellbeing for all at all ages (UN)”. This sustainable development goal is important because it strives
to ensure good health and well-being for all by addressing major health priorities such as poverty,
hunger, and diseases. We also believe that goal number 3 is one of the most important goals
among the Sustainable Development Goals, as one needs a healthy mental state in order to have
guaranteed any other right including physical health; no matter how physically healthy you are, with
an unstable mental state, you can’t feel content. This project plans to target depression and high
suicide rates in South Korea. Depression and suicide are essential indicators that are able to
conclusively determine one’s good health and well-being as part of UNSDG number 3.
Highlights from the Experiences
1. We Listen, We Care: Respondents wrote their concerns on an anonymous google form and
received letters on how to cope with such stress and motivational quotes for mental
support.
2. Instagram repost event: In order for a wider range of audience, not just the form
respondents, to start or end a day with a smile, we initiated an Instagram repost event of
the motivation quotes where members of our CISAI team reposted and tagged friends to
repost our quotes again.
3. Poster display: Because our instagram and website may not be easy to encounter, we also
displayed articles, quotes, and posters including ones with QR codes to our website and
instagram on a bulletin board dedicated to our club and also posted motivational quotes in
bathroom stalls, so that all students from our school have easy access to our project.

4.

Newspaper publishment: Again, for the same reason above, we also shared an article we
wrote about this issue and project specifically to be published on a newspaper called
Gosan (고산신문).

The Outcomes and Impacts of the project
In order to achieve the aim we have identified, we planned several initiatives we could do as
branches of the project. There would have been more that we could have done if it wasn’t for the
pandemic, but due to the circumstances, we couldn’t carry out a project of a larger scale, such as
directly interacting with the people in need. Instead, we tried our best to utilize our online resources
by creating an Instagram account and website to advertise and promote our project. Most
importantly, we have set up an online counseling program called “We Listen, We Care”. This
program was about providing safe space for teenagers to share their concerns that they are not
willing to tell to even their closest friends or parents. In order for the space to be actually “safe” we
created a google form that was strictly anonymous and also asked for the respondents’ consent to
share their concerns and our responses with a wider audience through our Instagram and website.
Thankfully, all of the respondents were okay with sharing their concerns and our responses; thus,
we were able to impact a wider audience. We were hoping to receive more direct feedback from
those who shared their concerns with us, but since that seemed a little difficult for most teenagers
to do, we created a follow up form to receive feedback on our project. All of the respondents who
filled out the survey answered that talking about their concerns to someone and reading the letters
and quotes both attributed to their improvement in mood. Moreover, we were proud to find out that
they had important takeaways and advice from our letters and quotes. We were able to involve
almost the entire Chadwick community by providing them with access to the programs and posters
we have created for any teenagers and students. Because not every student in our school suffers
from depression, even though we didn’t cure everyone’s depression or issue, we believe that we at
least made everyone who read our quote smile at least one more time for that day which we
believe is a small but significant impact.
The knowledge/learning/skills you gained through the project
Through this project, we were given the opportunity to learn a lot about depression and suicide at
hand. Ranging from the demographics of suicide rates in South Korea to the specific causes of
suicide in South Korea, we have learnt so much about suicide and depression in the youths. Also,
our knowledge about helping those who are suffering from depression and preventing ourselves
from getting depression increased by writing articles that dealt with ways to cope with stress,
counseling those struggling through “We Listen, We Care” initiative, the Instagram inspiring quote
repost event, and by creating posters about raising awareness about depression and suicide
amongst young adolescents. By trying to provide other people with help by writing inspirational
letters and quotes, we also realized we also felt a bit more comforted and content by encountering
students that shared common concerns with us. Through this project, we came to understand,
once again, the importance of being mentally healthy, but also came to understand that sometimes
it’s okay not to be okay because we aren’t alone in this journey. We have developed extensive skill
and knowledge in how to empathize with other people’s concerns, initiated meaningful interactions
with people that are suffering mentally, and also have developed a better understanding about our
own community and what types of issues they are experiencing.

