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Project Aim

We are dedicated to tackle the issues surrounding Global Goal 14 “Life Below Water” by raising
awareness of plastic pollution, ocean acidification, overfishing, and endangered marine species.

Sustainable Development Goal 14 — Research and Decisions

We began our project by identifying the root causes of the problems, in order to provide credible information for young students who are able to
impact the global community and make actual changes. The more we research, the more shocking statistical facts related to the marine
environment we were uncovering.

We planned to bring our initiatives to fruition during March of 2020 — or as we call it, March the Month of Marine Conservation. However, due to the
COVID-19 outbreak, we had to cancel our plans. Unable to proceed with our initial ideas, we decided to raise awareness online through social
media. Not only can this method be effective, but it can also be sustainable in the sense that we are using digital resources instead of paper to
share our messages and comic strips. We have never done any campaigning online before, but it was a challenge that we would gladly accept.

What We Are Doing at the Moment:

e Interviews
We interviewed students and professionals, who are passionate about Goal 14 and are willing to share their advices on how we could best
tackle the problems. Interviewing them made us realize us that several members of our community were already
aware of the consequences of our human actions — it was just that they never had the chance to voice their opinions
out loud. Communicating with others is even more important when we are all at home during the crisis.

e Comic Strips #SeaofHeartsComics
We want to give young students a creative outlook at Goal 14. Art is a vital form of communication that visually
conveys our emotions and points, which is more impactful than a dense passage with numbers

e Ocean Bracelet Challenge #TheSeaofHearts
A fun challenge in which people have to use plastics to create accessories like bracelets at home; not only does this
challenge help showcase participants’ creativity, but it also reduces the amount of plastic thrown away into the sea.
Beginning in April, the challenge is our attempt to transition our initially-planned plastic jewelry workshop onto an
online challenge everyone could do at home. A tutorial was filmed by our team.

e Monthly Book Recommendations: What to Read, What to Learn

e Weekly Stats & Facts + Act at Home + View the World Underwater
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Goal 14 Information Booth at Habito .
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Plastic Jewelry Workshop through this journey.
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e Venturing the online community and learning how to utilize its tools to make a better campaign — we gained few
extra graphic designing skills too!

e Interviewing students who are passionate about saving the endangered marine species — this improved our
communication skills and helped us overcome fear of rejections; we have been rejected at least twice, but that did not
stop us from asking others for interview. After all, failure is the mother of success. It was also scary to ask professionals

We want to thank our
students and experts for
participating the interview.
They are Arjun Yanglem,

for an interview, but we soon learned how to tackle that fear as well. Chalisa Pusitdhikul, DYY,
» Seeing our ideas turn into comic strips and illustrations — this motivated us to work harder on our drawings and think of  Jerry, Shree Dubey, Sujai
other creative ways to raise awareness. Nandedkar, Tara Prenzlau,
e Brainstorming with the team via Zoom — we learned how important it is to stay connected and help one another marine.animals, and
onesaveadau.
e Measuring Our Impact Online: 130+ hours spent working
- : Instagram: @the_sea_of_hearts 93672 people involved*
Followers: 117 including forecasted impact from Fish-
Methodology: Free Friday and Talks at School Campus
- , : : including follower counts of Instagram

* The metrics are collected from our Instagram account’s Insights
e Total data is collected between 2019/12/5 and 2020/4/26
e Reach: the number of unique accounts that have seen a post

What the Table Means:

e Qver 6,000 unique Instagram accounts have seen our posts
*Our posts have within five months

accounts that shared our posts on
stories/feed

2020-04-26 7:54:00 PM
Metrics Reach Likes Engagement
Highest 418 53 55
Total 6009 1073 1131

Lomest T T
TOTAL 073 6009 fiEl]




