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“There are genuinely sufficient resources in the world to ensure that no one, no time, nowhere, at 
no time should go hungry” 

-Ed Ashner. 
 

Inspired by the quote, we started our journey. We mentioned it even in our reports 
last year. Impressed and influenced by this quote continuously, this year we decided that 
we would set to work upon under the  banner “Foodies to the rescue” but with a couple of 
fresh faces joining us due to their passion for the project. What we achieved last year was 
surprisingly magnificent and that is why we want to continue under the same name. This 
year we really wanted to focus on the sustainability of our project. We designed projects on 
supporting infants and wanted to ensure their nutrition especially for the first 1000 days, to 
lend a helping hand to differently abled children and also support local farmers by 
sponsoring free additional expertise from experts on sustainable farming. We also planned 
on providing vocational training and funding small businesses to ensure that they can earn 
their own bread eventually. The scheme was planned meticulously focusing on from where 

we get our funds, the NGOs we were going to work with, how we were going to execute it; 
before the period of the terrible pandemic outbreak. Suddenly we had to drop everything 
we had done, as India went into a lockdown. Our state Tamil Nadu went into an early 
lockdown period even before the whole country went into one. It meant that we had to start 
from the scratch. The previous ideas we had planned meant so much to us and the amount 
of work that went on into the planning of it, is indescribable. It meant that we had to 
brainstorm new ideas, raise funds and most importantly COMMUNICATE, all while safely 
social distancing at home. We are still in our lockdown and doesn’t look like we are going 
to get out of it anytime soon. We vow to still work even after the competition is over, 
towards Zero Hunger despite all the odds we face. Even though we really wish we could 
have executed our previously planned projects, we took the lockdown positively and 
designed our projects accordingly. 
 

We conducted two competitions. The rules were very simple, for, all they had to do 
was to create a Tiktok or a piece of art related to zero hunger and submit it. Surprisingly 
many talented artists and Tiktok creators came forward and it was so astonishing! All the 
entries portrayed a purposeful message and it was so hard to pick a winner! The Tiktok 
Entry blew our minds with the creativity it exhibited.  All the participants were given 
certificates as a token of gratitude for their hard work. The art and Tiktok competitions 
were aimed to inculcate the idea of spreading awareness on zero hunger in a creative way. 
With this we wish to achieve our goal of educating and inspiring everyone to do his/her 
part so that no one ever is left hungry. 
 

We sponsored healthy and nutritious snacks to government aided school students, 
who attended special coaching classes to prepare for their board exams. They are all 
children from economically backward classes. The students, who skipped the extra classes 
usually, started attending the coaching classes without fail, after the snack distribution!  
 

In our lovely state, Tamil Nadu, the members of each household show mercy to 
anyone who knocks at their door for food. Our late chief minister, Miss Jayalalitha, 
launched Amma Canteen, a food delivery system, to provide urban food security in Tamil 
Nadu. It has become an effective mechanism in reaching out the needy during the 
lockdown. The kitchen is continuously operating when all the restaurants are closed as it is 



state run and therefore the government need not set up any new facility to cook. We 
created awareness to who suffered without food, to use the Amma Canteen facility. It is our 
goal to feed the needy and Amma Canteen system has ensured urban food security and we 
are happy to create the awareness and help the needy during lockdown. 
 

  This challenge involved the participants to utilize social media and post a picture of 
their plate, with the food they had taken and after they had done consuming it. We believe 
that this would bring to light the amount of food waste that could be avoided by simply 
taking only the food you can eat. To continue the chain, the participants had to tag 3 others 
who would carry on this challenge. The challenge gained several participants posting their 
clean plates.  
 

 
We created a questionnaire and received analytical data from its responses. The 

questions were based on the various aspects of zero hunger. The survey on the responses 
made by the enthusiastic age group varying from 11-59 was very pleasing. We received 40 
responses. By doing this survey, we created awareness about this pressing issue among our 
community, friends, family, and society and also learnt others perspectives on the same. We 
hope that by conducting this survey, we helped the people realize the importance of what 
our team is trying to accomplish which is ultimately, helping the fight towards achieving 
zero hunger by 2030. 
 

https://docs.google.com/forms/d/e/1FAIpQLSfI0IXQG8qlhiAmfuNW0OQC41a-
pvxC_vsrDyNVSUwCcL2xtQ/viewform?usp=pp_url 
 

 Excel:   https://1drv.ms/x/s!Ak14QlYUfW4Yg0qOkPdQcN9V7CQe 
 Graphical:  https://1drv.ms/w/s!Ak14QlYUfW4Yg0l5AG3_O_gUFQLd 
 

On an average, 20% of the food we buy is wasted and so we decided to conduct this 
challenge. The challenge was quite simple: to clean out all the expired and spoilt food from 
the fridge, take a before and after picture of the fridge, post it with the #Icleanedmyfridge 
and tag us. The main objective of this challenge is to create awareness on buying only what 
you need and not extra, as this extra food that is left to get spoilt could actually be 

someone’s meal. Several people shared their insights after participating in this challenge 
and therefore made it a grand success. 
 

We, as a team decided to personally approach this problem and help people who 
battle hunger and food insecurity. Due to the lockdown that has been enforced upon the 
whole country, several people are unable to leave their homes and get food for themselves. 
These people are also unable to afford purchasing this food. So, the members of our team 
each contributed Rs. 2500 from our savings (Total of Rs.17500) and donated it to our 
partner NGO, No food waste. The money was used to provide grocery kits to 25 families 
containing cooking essentials for a month. 
 

With the lockdown imposed in India, our previous plan of conducting our bake sale 
to raise a fund was made impossible. India already has 190 million people who go to bed 
hungry and this pandemic was only going to make it worse. Instantly, we spoke to our 
partner NGO, No Food waste, who are backed up by our state government and decided that 
we could donate our proceedings to them. With a goal of raising Rs.70, 000 (a big sum) we 
didn't really have high hopes on reaching the target on time. But thanks to our 43 generous 
contributors we raised a whopping amount of Rs.76,300 in a short period of time! The 
money was used to cook food in a state community kitchen. The food was distributed to the 
needy, especially the migrant workers, transgender community and the homeless. The 
money will be used from now for a month and a half fund the community kitchen projects. 
The money is expected to benefit 5000 hungry people. 
 

After we researched further, we landed in the WFP (world food program) website, 
where we came across 5 steps they devised to achieve zero hunger by 2030. It includes, put 
the furthest behind first, pave the road from the farm to the market, reduce food waste, 
encourage a sustainable variety of crops and make nutrition a priority starting from a 
child’s 1000 days. We made a series namely “zero hunger-A detailed analysis" and covered 
all the topics in a way everyone can understand through animated videos and posted it on 
our YouTube and Instagram pages. The videos were loved by so many viewers and we 
successfully conveyed our message. A double hit with one stone indeed!! 


